
September 25, 2007



1. Trends in the Global Media 

Landscape

2. Measuring online and 

offline media:  the Narrative 

NetworkÊ

3. Candidate Messaging 

Effectiveness:  online and 

offline

4. Overall Observations

2



�¾ More than 1 billion people online 
(Internet World Stats)

�¾ Person living in a city 30 years 
ago saw up to 2000 advertising 
messages per day; today, that 
same person views up to 5000 
advertising messages (Yankelovich)

�¾ IDC estimates that 22.3 trillion 
e-mails will be sent this year 
(IDC)

There are several factors contributing to this noise on a global scale:
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